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March New Car Sales Top 
February; Polk binge 
Total for Month at 75,000\— ~~" 


Passenger Car Business Based on Returns From 21 
States; New Commercial Units Also 


Ahead « of Previous Month 


Detroit, Mich., April 17.—Sales of new passenger auto- 
mobiles in March were materially greater than in the previ- 
ous month, according to the weekly report of motor car sales 
released today by R. L. Polk & Co. The estimated total 
for the month was 75,000 units, which compared with 69,464 
in February and 92,192 in March a year ago. Truck sales 
also were ahead of February, the total being estimated at 
10,200 as compared with 9, 707 in February and 16, 874 i in 
March, 1932. a 


The estimate of new passenger 
car sales was based upon reports 
from twenty-one states. These 

“showed total registrations of 25,983 
units, which was 6.64 per cent. 
greater than the 24,372 units regis- 
tered in these states in February 
and 19.09 per cent. under the 31,715 
units registered in the same states 
in March a year ago. The states 
from which complete reports had 
been received represented 34.40 per 
cent. of the United States. 

Of these twenty-one states four 
showed registrations greater than 
those in March, 1932. 

The estimate of new truck sales 
was based upon reports from 
twenty-one states, representing 
33.38 per cent. of the United States. 
These showed total] registrations of 
3,407 units, which was 4.67 per cent. 
greater than the 3,255 units regis- 
tered in those states in February, 
but 39.51 per cent. below the 5,632 
units registered in the same states 
in March, 1932. 


TOLEDO PLANT OWNERS 
PROTEST 30 HOUR BILL 





| WAYNE COUNTY SALES 
GAIN 26% IN WEEK 
ENDED APRIL 14 


Detroit, April 17.—Wayne County 
sales for the week which ended Fri- 
day, April 14, showed a very pleasing 
increase, 
and 29 trucks, as compared with 514 
and 27 trucks in the week immedi- 
ately preceding...This is a gain of 
more than 26 per cent, 

Dealers here have been vastly en- 
couraged by the steady increase in 
sales that has characterized the past 
ten days. This increase has been 
registered in the face of banking 
conditions that are still difficult, in 
spite of the fact that great improve- 
ment has occurred. This whole 
territory is eagerly awaiting release 
of deposits by the two banking 
groups that are in the hands of 
Federal conservators. Automotive 
merchants here generally assert that 
with the release of more than $160,- 
000,000 in deposits, will be the means 
of starting a definite buying move- 
ment, surpassing even the present 
increase. 


HUDSON DEALERS 
IN PENNSYLVANIA 
REPORT SALES UP 


Detroit, April 17.—C. A. Reht- 
meyer, distributor for Hudson-Essex 
in western Pennsylvania, came into 
the factory today with a sheaf of 
orders in his portfolio that will keep 
a number of dealers and salesmen 
busy making deliveries during the 
spring sales drive that Chester G. 
Abbott, general sales manager of the 
company, has thrown into high gear. 

“Before coming to fhe factory I 
took a swing through our territory 
to get the low-down on local condi- 
tions,” said Rehtmeyer. “I find that 
many of our dealers have made more 
deliveries during the past two or 
three weeks than they made in sim- 
ilar periods of 1932. 

“An interesting situation is that 
most of our sales outlets are lo- 
cated in mountainous territory, 
where power, speed and hill-climb- 
ing performance mean more than 
they do in level prairie regions far- 
ther west. It is here that the Essex 
Terraplane shows to particular ad- 
vantage, because what they can do 
to a hill is everybody's business 
around where we operate. 

“The bank situation, while not 
cleared entirely as yet, is causing us 
comparatively little concern. Most 
of our dealers are able to finance 


(Continued on Page 3) 











Toledo, April 17—In a resolution 
adopted by the Toledo Merchants 
and Manufacturers’ Association, 
Daniel H. Kelly, vice-president of 
the Electric Auto-Lite Company, 
characterized the Connery-Black 
bill, providing a thirty-hour week 
and six-hour days for workers, as 
“the most vicious bill ever proposed.” 

The resolution voiced unqualified 
opposition to the bill now pending 
in Congress and pledged members of 
the association to write President 
Roosevelt, Senators Bulkley and 
Fess and members of the Ohio dele- 
gation in Congress demanding that 
the bill be killed. 

Mr. Kelly said the bill represents 
an appropriation by the government 
of a function which does not rightly 


(Continued or on Page 5) 


FAULKNER AND SHIDLE 
WILL ADDRESS S. A. E. 


Buffalo, April 17.— According to 
an announcement just released here, 
the April meeting of the Buffalo 
Section of the Society of Automotive 
Engineers, to be held Tuesday eve- 
ning, April 18, at 8 o’clock, in the 
Georgian Room of the Hotel Statler, 
promises to be one of the most in- 
teresting and instructive sessions 
ever sponsored by the local section. 

The two speakers for the occasion, 
well known in automotive and in- 
dustrial circles, are Roy H. Faulkner, 
vice-president of the Pierce-Arrow 
Motor Car Company, and Norman 


(Continued on Page 5) 





with 649 passenger cars| 








April Sales Expected to Exceed 
Earlier Estimates; Production Up 


ESSEX TERRAPLANE 
COMMERCIAL LINE 
AVAILABLE $440 UP 


Detroit, April 17.—The Hudson 
Motor Car Company has definitely 
entered in a serious way the light 


delivery field with its new line of | 


three-and-a-half-ton vehicles on 
the Essex Terraplane chassis, This 
chassis is identical with that of the 
Terraplane sixes in the passenger 
ear field. Automotive Daily News 
announced some time ago that Hud- 
son would produce a Terraplane 
light delivery line. 
however, a brand new model in this 
line, a pick-up express body at $440, | 


a new low price for the commercial | 


offerings. 

Essex Terraplane commercials are 
now available in three popular body 
types, 
plete coverage of light delivery 

needs. There is, first, an attractive 
sedan delivery with 
seats, stream-lined, with unit- steel | 
body ,for use by many businesses 
such as caterers, clothiers, haber- 
dashers, furriers, confectioners, jew- 
elers, leather arfd luggage 
specialty and women’s apparel shops, 
laundries, shoe stores and many 


(Continued on Page 7) 





EARLY APRIL SALES 
IN CLEVELAND TOP 
SAME PERIOD IN 1932 


Cleveland, April 17.— Automobile 
dealers 


vehicles sales during the first fif- 
teen days of this month. The total 


Cleveland during the first half of 
April amounted to 785 units, as com- 
pared with 772 units in the same 
period of April, 1932. During the 
same period there were sold in this 


pared with 3,954 in the same period 
of April last year. 

The gain shown in new car. sales 
may be slight, but dealers here state 
that the attitude of buyers and the 
whole atmosphere of trade indicates 
a greatly improved market within 
the next few weeks. The first half 


(Continued on Page 7) 


RUBBER STOCKS DROP 
16.6% TO 18,047 TONS 


New York, April 17.—Consumption 
of crude rubber by manufacturers 
in the United States for the month 
of March amounted to 18,047 long 
tons. This compares with 21,638 
long tons (revised) for February 
this year, and represents a decrease 
of 16.6 per cent., according to sta- 
tistics released by the Rubber Manu- 
facturers’ Association today. Con- 
sumption for March, 1932, was re- 
ported to be 27,828 long tons. Con- 
sumption for first three months of 
1933 amounted to 62,591 long tons, 
as compared with 85,802 long tons 
for same period of 1932. 

This organization reports of crude 
rubber for March to be 27,879 long 
tons. an increase of 47.7 per cent. 


(Continued on Page 7) 








in this city see a very) 
definite upward tendency in motor | 


There is now, | 


furnishing practically com- | 


two folding | 


shops, | 











| First Ten Days of Month Make Good Showing, With 
Improvement in Latter Part of 
Month Anticipated 


By Chris Sinsabaugh 


Detroit, April companies get their sales 
reports by weeks and others by ten-day periods, notably 
General Motors units, but either way you base your deduc- 
tions, it looks as if April is going to exceed expectations. 
Those who check in by weeks report pickups continuing in 
an unusual manner, while the three times a month concerns 
find plenty of justifications for their predictions as to April. 

Any month always starts slowly. The first week or ten days always 
is slow, but as the month progresses there always is a betterment and 
in the last period there always seems to come a raft of retail deliveries 
that more than offset the slow start. This seems to be the case with 
this particular month. Which leads Automotive Daily News to do a 
little predicting—April is going to be an unusually good month, all things 
considered. But, in marked contrast to previous years, it is believed that 
instead of April being the peak month so far as retail sales are con- 
cerned, it looks as if May is going to be the banner period. Better 
than that, it looks as if the industry is going to avoid the peaks and 
valleys of other years. Instead the sales curve is going to flatten out 
and dealers are going to find that the summer months are going to 
produce more business than usual. 

All this is based on talks the Detroit editor has had with sales 
executives as to the activities in local plants during the past week. In 
the detail following perhaps will be found justification for these opinions. 


Buick 


Indications point to an increase of at least 1,000 units over the 
projection made for April by executives on the first of the year ... Since 
the first of the month there has been one boost of produetion, and it is 
predicted that there will be another soon, which is clear proof that Buick 
is going to have a bang-up April ... General Sales Manager William F. 
Hufstader, back for the week-end, got a peek at reports on the first ten- 
day period of April, and discovered that retail deliveries were mighty 
close to the last ten days of March. And then he explained that the 
first ten-day period of any month always is the poorest of the three 
periods, with a snowball pick-up which usually gives a rattling good 
finish, which is why March’s last ten days were so good . . . Wholesale 
orders are running strong at the present time, averaging around 200 
units a day ... Used car stocks are way down, I’m told, the report on 
April's first ten days showing 200 under that of the wind-up of Marclt, 


Cadillac 


So well are sales holding up that General Sales Manager John Chick 





sales of new passenger cars in| believes that despite the banking difficulties of March, his projection on 


April as of the first of the year will be verfied . . . The first ten days of 
April report is most gratifying, and it is anticipated that the complete 
month will, if anything, be ahead of anticipations, and those antcipations 
run high . .. Because of the flying start Cadillac has had, it is thought 
that production will continue along at an even pace, and the buying 


territory 4,614 used vehicles, as com- | continue well into the summer, without the usual peaks and valleys... 


The factory is not building up field stocks at this time of the year as in 
the past. In fact, they are extremely low. I heard it said that whereas 
a year ago field stocks ran in the neighborhood of 6,000 units in anticipa- 
tion of the buying season, it now is in the neighborhood of 1,900 .. . The 
salesmen’s contest, with the aim to get as many new cars delivered in 
March as possible, panned out extremely well. Four hundred and four- 
teen salesmen drew down bonuses aggregating $20,000, and the total 
value of new cars delivered was more than $2,000,000. The West won in 
the sectionel contest, and this month the plan has been changed. Instead 
of being sectional, district competition has been substituted. In any 
division making its quota each salesman gets a $5 bonus on each delivery 
in April. 


Hudson-Essex 


Introduction of the company’s new line of Essex six commercial! cars 
on the Terraplane chassis appears to have aroused enthusiasm among 
distributors and dealers. Sales Manager W. R. Tracy is proud of the 
“it” that has been put into these jobs, it being his belief that “there is 
no reason why commercial delivery vehicles should not create a pleasant 
impression, or why they should not be distinguished by an air of swank 
that reflects the up-to-dateness of the business house using them.” 

. Jesse Draper, sales manager of Hudson-Essex of Canada, Ltd., reports 
that business in the Dominion is going at a very satisfactory pace, 
Though Canadian passenger car sales are something like 25 per cent. 
down so far this year, retail sales of Canadian Hudson-Essex dealers 
during the week ending April 8 were 71 per cent. higher than sales for 
the preceding month. 


Plymouth 


Things are humming as never before at Plymouth. Production is 
even expected to exceed 20,000 units this month, with everything in full 
swing on the new De Luxe line ... I hear whispers of other things that 
are to happen in the very near future, but of course I cannot speak out 
of turn... I hear, too, that the field forces have been practically 


(Continued on Page 4) 
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NEW HUDSON-ESSEX 
DEALERS SIGNED 
MARCH 23-APRIL 1 


Detroit, April 17. — The following 
new Hudson-Essex dealers have been 
signed from March 23 through to 
April 1: 

Connecticut: Owens Motors, Inc., 
New Haven. 
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Automotive Companies’ Reports 
For 1932 





New York, April 14.—The following table shows net 
profits or losses registered in the years 1931 and 1932 by 
various companies in the automotive and closely allied fields. 
The * before the figure indicates a deficit: 











Illinois; Mount Service Garage, Company 1931 1932 
Mount Vernon; Hodes Motor Com-)| ainsworth Manufacturing Co. .........+.-5 $ *144,166 $ "220,171 
pany, 2801 North Crawford Ave.,| american’ Chain Oo. ......scsceccceueeeees *2,183,457 *2,986,438 
Chicago; J. L. Helland Motor Com-/ armstrong Cork CO.....s.csssseseeeeeeenes *3,823,431 *2,259,375 
pany, 10940 Michigan Ave., Chicago; | auburn Automobile Co. .......6..sesceeeees 3,579,849 *974,751 
Supreme Motor Sales, Inc., 3036-40 | pendix Aviation Corp. ...........0.ceees wes 1,555,478 *1,601,242 
re +“ — Atwood | Budd, Edward G. Manufacturing Co. ...... "730,412 "1,785,757 

otor Sales, Danville. Te cabs acea eee *885,270 *2,611,082 

Indiana: S. J. Burgener, Donald-/| Chrysler Corp. ..........-seeeeseveeeeeeee 1,468,935 *11,254,232 
son; Killion Motor Company, Wash- | Cojjins & Aikman Corp. ......sseeeesceeees 1,365,089 *522,001 
=, a: Cues Canes, ith Continental Motors Corp. .ccccccseccccces *1,899,344 2,754,278 

aryland: r ’ ee Seo ecs oN y éacer obec eeeeese s 582,788 1,523,503 
cock. Cutler-Hammer, Inc. ......cccccsccsccccces *501,019 *738,110 

Massachusetts: Cote Brothers,| neyoe & Raynolds Co. ......ccceccueceeees 344,590 21,765 
Weymouth. Electric Auto-Lite CO.........cceeesseesees 3,913,833 1,364,059 

Michigan: James Morgan & Son.) mectric Storage Battery CO. ......sseseees 2,770,457 1,259,859 
Brighton. Federal Motor Truck Co. ......... Bia alk *461,830 *631,249 

Minnesota: Frank Carlson, Wol-| mirestone Tire & Rubber Co.....ssseseeees 6,028,631 5,151,978 
verton. — SIRS ere cinces *377,843 *107,938 

Missouri: Kagey, Inc., St. Joseph.| General Motors Corp. ........+++ cccstcscss, SOMTIIED 164,979 
ieee Letson Motor Sales.| General Tire & Rubber Co. ..... Sa A *444,063 202,353 

& > I etd ices ustecccdestoneserss 201,380 531,435 

New York: Owens Motors, Inc.| Goodrich Co., B. F. ....:ssssseeseeeeseeeees *8,806,567 *6,582,140 
New Haven; Haxper Motors. Di- | Goodyear Tire & Rubber Co. ........++000 1,328,624 * 850,394 
681 Bedford, Brooklyn; Freepc.« MO- | rrercules Motor Co. .......sceseeeeeee sees 324,861 *129,814 
tor Company, Inc., Freeport, Ken-/ poudaille-Hershey Corp. ......sssesseeeees 226,232 *590,523 
nedy Garage, Ravena. - Hudson Motor Car Co. ......ssesseeceeeees *1,991,198 *5,429,350 
wiles Mes Eee aoa Hupp Motor Car Co. .......ssseeeueees eece 4,249,127 *4.515,482 

; E . ‘ TGR MOCCCTCIO CO. ....rcsccccccccccccce *392,346 *235,299 

Pennsylvania: Foster Motor Sales, | tnternational Harvester Co. .......se.++++ 1,346,537 *7,582,879 
Siresns; Ames Bute CSGSNY, SOs” | Seme-MONVS OOP. ........+.scccevees 583,792 *2,680,873 
fornia; E. J. Bryan, ae pe 48~- | Kelly-Springficld Tire Co. ......secceesees "468,334 *666,313 
Gerty, Inc. Hi. G. EMTS OMe | Lee Rubber & Tire Corp. ..........s000eees *625,100 150,032 
Sales Company, Oll City; Derry | Libby-Owens-Ford Glass Co. .........+++- *1,098,195 *295,019 
Wedd, Inc., corner Center and Gra- | yi-Quay-Norris Manufacturing Co. ........ 472,629 349,190 
is ik LE SUN BN ae snsc sone ce ssessecenees *3,032,410 *1,479,598 

Rhode Island: Bailey's Motor) yrotq meter Gauge & Equipment Corp..... "527,048 *369,962 
ee, eee, werch Lan-| Miilins Manufacturing Corp. .............. 100,094 *696,108 

Wisconsin: G. L. Bergh, G @n- | Murray Corp. of America ..............e008 *1,258,275 *1,896,587 
1 MER OD os sesetncesenesesesseceees 4,807,681 1,029,552 
may; A as sceser Saves, — National Enameling & Stamping Co. ...... *7164,196 *439,321 

TIRE WEAR New Jersey EG ec oie eee ceneke 3,051,589 2,013,120 

Akron, O., April 17.—In studying | Noblitt-Sparks Industries, Inc. ..........+. *100,334 *85,575 
the relative average mileage ob- | Owens-Illinois Glass Co. ........ssseeeeese 2,744,181 2,067,886 
tained on front and rear wheels,| Packard Motor Car Co. .....ssssseseseeees *2,909,117 *6,824,312 
the United States Rubber Company | Parker Rust-Proof Co. .......ssseeeeeeeees 449,070 264,736 
has established that rear tires usu-| Peerless Motor Car Co. .........seeeeeeees *712,744 *165,510 
ally give from 45 to 60 per cent. of Perfect Reece ed cine awee ea eece 901,831 252,962 
the mileage delivered by front tires.| Pittsburgh Plate Glass Co. .....-+s+seeeess 2,201,747 *60,737 

IE A Tc, .  ssnesindaceiaces *132,121 *179,637 

Raybestos-Manhattan, Inc. ....csseseeees 553,992 *457,167 

Reo Motor Car Co. ........ccccseesececeees *2,749,238 *2,878,938 

Ss er CM, . cc sccebeceseecroncees *9,034,153 *11,261,195 

re Ce occ taneetesesdenne 246,422 123,680 

a aaned 3,302 6,184 

Btowart-Warner Cor. ..rcccccccccscccecce *1,830,171 *2,445,197 

Stromberg-Carlson Telephone Mfg. Co. .... *598,402 *772,592 

Studebaker Corp. ........0.cccceecseeuvees 859,805 *8,279,805 

ho ccnanuiiadencdaadahins 3,107,147 4,198,046 

ss cnaseeeencoonecs *9,954,478 *2,161,841 

wg asia in ae 163,413 *199,868 

“OMIEOD ProOgucts, INC. occccscccceccoese *106,838 *182,098 

| Timken Detroit Axle Co. .....ccecseeese eoes 328,328 *1,193,873 

Timken Roller Bearing Co. ........ enecete 2,571,241 *482,828 

O ee IONE GION, on ccc cccccccceceneoecs 1,762,550 964,964 

an —— I OE Oe nn cc aunneccesecs einem *616,631 *1,655,115 

F COURSE, a dealer) tung-soi Lamp Works ................... 352,865 *100,022 

’ _ Dp: | Union Carbide & Carbon Corp. .........++ 18,029,522 8,781,426 

ean’t sell as many Pierce-| United american Bosch Corp. ...... pins *1,447,253 *1'857,128 
*9,473,404 


Arrows as he may Fords, Chey-| 
rolets, Rocknes or Plymouths | 
- + » but the sale of one Pierce- | 
Arrow carries as much profit| 
as the sale of six or seven small 
cars. .. And it means only one 
demonstration, one battle about 
how much the used car is 
worth, and finally a permanent | 

= 


customer. 


q@ A lot of dealers have found 





this out and are making extra 
money. Why not write me 


about Pierce-Arrow? 


fs (/- Souther 


Vice-President 
in Charge of Sales 


TH EF PILERCE-ARROW 


MOTOR CAR COMPANY 
"Buffalo, Ne bor ue 





Union States Rubber Co. .......ccccccccece 





AUTOMOTIVE SUPPLIERS 
INCREASE EMPLOYMENT 


Dover, O., April 17. — The com- 
yanies identified with automobile 
manufacture announced increased 
employment. At the Reeves Manu- 


facturing Company, 300 men will|the last three weeks the company 
work six out of eight hot mills this! has worked on a 20 per cent. basis. 





It costs more to drive 
more pounds of automobile 


*10,358,374 
week and next. Three hundred fifty 
men, however, have had regular em- 


ployment in other departments. The 
Greer Steel Company started the 
week with 140 employees at work, 
only thirty less than normal. For 








*Tne American 


tip_ 


America’s Most Economical Passenger 


and Commercial Cars 


$275 up F.O.B. Factory 


Write for details about non-conflicting and valuable franchise 


American Austin Car Co., Inc., Butler, Pa. 
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Reo’s Surprise 
* * © 


Color Choices 


* * * 


More Extension 
* + * 


Pulling the Wolf’s Teeth 


* * 


Chris Sinsabaugh 


Detroit Editor 











RF has me all het up as to the surprise it has in store 
for the industry and its customers. I hear the whisper- 
| ings about the “car without a gearshift level,” but I can’t 
|sink my teeth into anything as to what it all is about. I feel 
we are approaching the advent of something that maybe will 
be revolutionary in motor car construction, but for the life 
of me I can’t get anything concrete. 

I do know, though, that the Lansing company is about 
to unveil its mystery, but is holding its fire until its dealer- 
ship has been taken into the big secret and the stage set for 
the disclosure. 





* * * 


EVEN E. G. POXSON, general sales manager, won’t 
get confidential. He talks about “the car without a gear- 
shift lever,” the “self-shifter” and the “automatic gear- 
shifter,” which, in the final analysis, sounds like Greek to 
me. However, it would seem as if Reo really has a surprise 
up its sleeve, the announcement of something that may 
parallel the Kettering self-starter. And all Poxson will say 
is that “the new car has no gearshift level, but for obvious 
reasons it is impossible for me to go into further details right 
now. The device simplifies driving as nothing has before.” 

And all I can tell my customers at this writing is that it 
looks as if we will know all about the new jigger the latter 


part of this week. - 
« ” * 


THANKS TO HOWARD KETCHAM, Duco’s expert on 
the subject, your conductor has sorta qualified as a color 
expert. With this halo on my brow, mebbe I can write intel- 
ligently on Cadillac’s discovery that “the Detroit and Chicago 


territories are most conservative in the choice of colors; New 
England dislikes green, the Pacific Coast likes gay colorings, 
the South dislikes maroon and in the dry, dusty @limates of 
this country beige and gray are favored.” 

John Chick, general sales manager of Cadillac, is 
prompting me on my breakdown of these likes and dislikes. 
He advises that through the art and color section of General 
Motors monthly reports of sales of cars by states and colors 
are kept and then divided into seven zones covering the 
entire United States. In addition, the case history of 2,500 
colors are kept on hand, so that new choices may be made 
intelligently. 

o* * * 

CHICK SAYS THE PACIFIC COAST is strong for 
beige and gray because of the brightness and greeness of the 
verdure. In certain sections of the Middle West the climate 
is dry and there are many dirt and gravel roads. Hence gray 
and beige are popular. In the colder and more northern 
sections of the country, particularly in New England, maroon 
is much desired, but in the Southern climate it is out, because 
the color itself is too warm and because it is often associated 
with red gumbo roads, which give anything but a pleasant 
remembrance. 

Chick says: “Why Detroit and Chicago should go for 
black and blue or conservative colors to a greater extent than 
the East, I do not know.” 

a ok 7 

GIVE ’EM AN INCH and they’!! take an ell, my grand- 
mother used to tell me. Michigan has gone the limit in the 
way of leniency in the extension of time on taking out 1933 
licenses, so that now many cars are being operated on a half- 
time basis, a sticker on the windshield showing that the 
owner has paid for six months. 

Now we have had some more leniency. Over Easter the 
secretary of state empowered his representatives in southern 
Oakland county to give a special dispensation and permit 
those who can’t afford even the half-time payment on tags to 
operate their cars over the week end on their 1932 plates, 
which was good from Friday to Sunday night. It is esti- 
mated that some 8,000 owners were given this respite. 

* 6 * 

THE CITY OF DETROIT is driving the wolf from the 
door by issuing scrip to its employees. Naturally, there is 
some resistance to this on the part of the general public, but 
business men are trying to make it easy for the employees to 
use the scrip. One local automobile dealer advertises that he 
will také scrip in paymerit on a new car. 
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you eommissions. 


Dealers read this page. Give us the benefit of your reactions en 
these problems that affect the work) of your salesmen, the men on the 
firing line, the men who bring home the bacon or don’t. 


It wants you to pass on 
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Retail Salesmen — This 1s Your Page 


This department is devoted to the interests of the retail sales divi- 
sion of the industry. Salesmen, this is your department. Automotive 
Daily News wants you to get something from this department that will 
help you in your work on the firing line. 
your own experiences, success, failures to help your brother salesmen. | 
Send in your story in the form of a letter, or even a postal card, and REPORT SALES UP | 
let us get it ready for publication. Your achievement or your mistake 
may help another salesman to make sales or avoid errors that cost 











OUR LEADING DEALERS 


IN PENNSYLVANIA 
And How They Got That Way 





A series of brief biographies of outstanding motor car 
and truck merchants. 


(Continued from Page 1) 
| their business in a satisfactory man- | 
| ner. 


“Used-car stocks, which I S| A. STANLEY ZELL, 


;amined with care on my 





( 9 through the territ in aie | President of the Zell Motor Car Company, Hudson, Packard 
Salesmen: Don t Take the condition than ever, ‘tew dealers | and Lincoln Distributor in Baltimore, Md. 


arrying more used cars than they A. Stanley Zell, who has been distributing Packards, 


* 
Poverty Plea Too Seriously ae oe ae ten are | | Lincolns and Hudsons to the good people of Baltimore for 


|growing at @ pleasing rate. During | /more than ten years. But that does not represent Mr. Zell’s 
the past two weeks twelve new deal- | entire automotive career; not by a long shot. As a matter 





Beyond any doubt the toughest bit of sales resistance | ers signed up with us. Anyway, I | | of fact, this genial Baltimore auto- ¢ nie 


that the automobile salesman today has to deal with is the | am here with orders for immediate | mobile dealer is one of the real 


In spite of the fact that he is a 


plea of poverty. We have grown so accustomed to thinking and near-future delivery. We and | | veterans among our distinguished |¢-1. believer in the automotive in- 
that we are poor that even those of us who have money |°Ur dealers are, of course, working ‘array of retail merchants who have dustry and its future, Mr. Zell con- 
shout poverty on the slightest excuse. As a matter of| harder than ever, but if the way | weathered the storms of the years. | siders his entrance into the field as 


. : : 
fact, there are enough Americans with sufficient money to | gication at all, we shall be doing | wack to’ 1988, and when you count 
buy automobiles at the present time to start a real sales boom | pretty well during the spring and | that up you'll find he has been a 


things are developing now is any in- | Mr. Zell’s automotive career dates somewhat of a joke on himself. He 


got into the business without the 


if they could be persuaded to come across. | summer.” ‘dealer for thirty years. (Continued on Page 4) 


And there is the salesman’s® 


chance. He can put on the pressure 
and counter attack until the plea of 
poverty flies out of the window. 

W. P. Barnhart, a zone represent- 
ative of Pierce-Arrow, recently wrote 
the factory in regard to this type of | 
sales resistance. What he has to! 
Say will interest all salesmen: | 

“Salesmen should not take the | 
‘poverty’ alibi too seriously,” says | 
Barnhart. “Instead of being ‘brokc,' 
as many prospects claim, these peo- | 
ple sometimes have plenty of money. | 

“As a result of recent state legis- | 
lative enactment, all banks in Mary- 
land were compelled to furnish the | 
mames, addresses and amounts in 
excess of $10,000 drawn from banks 
prior to the bank holiday. 

“These names and amounts were | 
published in a local Baltimore news- | 
paper, and it was amazing to see the | 
amounts in cash that have been | 
taken out of the banks. Many of | 
the names published were on our | 
prospect lists. In several cases the | 
individuals noted had told Pierce- | 
Arrow salesmen that they were | 
broke and could not even buy a set 
of new tires for their present car. 
In one case a man who made that | 
remark had drawn out about $60,000 | 
in cash and put it away. 

“It was also amazing to find the | 
number of people who actually had 
money in cash in large amounts. If) 
this happened in Maryland, it is 
possible that it also happened in 
every large city. It also shows be-| 
yond a doubt that there is still much ! 
money in cash available for the pur- 
chase of cars, but the fear of buying’ 
has prevented the order. 

“There were enough people who 
had taken out more than $10,000 in| 
Baltimore alone to have provided | 
Pierce-Arrow with several months’ | 
full production.” 

Of course few states were as sin! 
tic as Maryland in exposing hoard- | 
ers, but the practice has become ex- 
tremely unpopular within the last 
few weeks. 

Public sentiment has done a com- 
plete reverse and acclaims the free 
spender just as heartily as it criti- 
cized him in other days. The man) 
who buys a new automobile is now 
pointed out as a public spirited 
citizen who has taken a patriotic | 
step in promoting the return of 
business and industry. 

It’s true that people actually were | 
afraid to buy a new automobile a) 
few months ago. That is all changed | 
now. There'll be no criticism be-| 
cause the general public is at last | 
educated to the point where it real- 
izes he has done a good deed. He | 
has put money in circulation, he has | 
put men to work and he has cre-| 
ated confidence. The time has 
actually come when a new car is | 
truly a badge of honor and is rec- | 
ognized and acclaimed as such. 
NEW WAREHOUSE FOR 

TOLEDO STEEL PRODUCTS 

Toledo, April 17.—The Toledo 

Steel Products Company has 
established a warehouse for the 
Pacific Northwest at 100 North! 
Twelfth Street, Portland, Oregon. 
A complete stock will be carried. 
This will insure prompt delivery to 
Toledo jobbing outlets in this terri- 
tory, and more complete service to 
the entire trade in this area. , 











OING PLACES! 


Superlative Performance brings a 


BiG INCREASE IN SALES 


of 


HUDSON CARS AND ESSEX 
TERRAPLANES 


In a statement given to the newspapers on April 
5th, Hudson said: 


“Orders for the two weeks ending April 15th are 63% 
greater than for the two weeks ended April 1st. Estimated 
shipments to cover retail orders for the month of April 
will exceed March of this year by approximately 60% sad 
will be about 40% greater than for April, 1932.” 


* 


These April 5th estimates have been America, and the Terraplane Eight the 
exceeded, lowest-priced straight eight in America. 


Hudson dealers* throughout the country — tydson’s advertising and promotion plans 
are P re by the great performance including a full-hour sale program cca 
records made by Eindeoa-buitt cars since Saturday night, have awakened the country 
January Ist. to these facts—and Hudson dealers are 
At the time of writing, the Essex Terra- _ reaping the reward. 

planes have swept into the Hudson s a 

column twenty-eight official A. A. A. rec- If you are interested in the profit-possibil- 
ords for speed, endurance, hill-climbing !¢s of a franchise which protects you 
and acceleration, and have again proved from multiple dealerships and territory 


their ability to omt-perform every other car invasion, and assures you of a complete line 
on the road, oo less of price. of the outstanding cars of the year, write 


to us for a profit-analysis of your territory. 
Hudson price-reductions have made the P - 7 


Terraplane Six the lowest-priced six in | HUDSON MOTOR CAR COMPANY, Detroit, Mich: 


% 144 new dealers have joined the Hudson organization 
since January I. 


NEW REDUCED PRICES 
HUDSON Sspersix. 3055" - ESSEX TERRAPLANE Eigst'sses 


Base Prices f. 0. b, Detroit 
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A Production Comparison 


oO” British contemporary, The Autocar, has just pub- 
lished an interesting table giving a comparison of 
passenger car production in the United States and Canada, 
Great Britain, France, Germany and Italy. This is produc- 
tion, be it noted, and not sales, the total of which for England 
we published a day or so ago. The fact remains that the 
British motor industry in 1932 built 166,115 passenger cars, 
which is a greater number than were manufactured in either 
1930 or 1931. 
The following is the table as it appeared in The Autocar: 
CAR PRODUCTION 








1932 1931 1930 
SB Ai ahd COMO cei vcissccicve 1,186,259 2.038,183 2,939,791 
PE PME od c.cdekb ee tncbeawipene 166,115 160,460 150,000 
OE SP Co eee rr 175,000* 175,000* 222,379* 
EE oc cad ateoeteacadsseuen sees 44,000 55,000 54,000 
Ferrer rer TTT rr rr ert 30,000* 31,000* 43 ,650* 


‘Including commercial vehicles. 


This compilation brings out the fact that the British 


industry, alone among those of automotive manufacturing 


countries, has in the past three years registered a consistent 
gain in output. Germany made a slight gain in 1931, but 
lost it in 1932. 

We have previously noted: that British sales began to 
climb last August and have been advancing steadily since 
that time. 

What has happened on the right little, tight little 
island, that its motor industry can show progress when 
our own infinitely larger one is proceeding steadily in the 
opposite direction? It couldn’t be, of course, that Eng- 
land’s emergence from the gold standard had anything to 
do with it? Perish the thought while we sit on four and a 
half billions of gold and congratulate ourselves on the 
fact. 

The Autocar concludes its brief article with the para- 
graph: “Such big declines are a nation’s tragedy; let us hope 
that the storm on the other side of the Atlantic will blow 
itself out and that the American industry will soon be in 
better weather.” Certainly we can all echo this kindly prayer. 


Sales Are Increasing 


HERE isn’t any doubt about it, the automotive industry 
has swung upward on a wave of revived buying, which 
gives some reasonable hope of developing still further during | 
the next sixty days. Reports to Automotive Daily News 
from Detroit, while lacking official confirmation in some 
cases, indicate that the manufacturing plants have all speeded 
up largely in the past week. In fact the evidence in hand 
suggests that April production has an excellent chance of 
passing the output registered in the same month last year. 

The feeling of the entire industry centering around 
Detroit has turned definitely optimistic for the first time 
on more than a year. 

It is too early to attempt to make any estimate of 
the size of the sales bulge, but one thing we can say, it is 
a week ahead of expectation. This ought to indicate that 
it will reach larger proportions than we were tempted to 
hope. 

In reading the production figures, our readers should 
allow for that fact that production and sales today are more 
closely knit than they ever have been before. The factories 
still are building directly to order, if we may put it that 
Way. They are not building up stocks against expected 
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(Continued from Page 3) 
slightest intention of doing any- 
thing of the sort. 

Back in 1903, a friend came to 
him and asked him for a loan of a 
few thousand dollars for ninety 
days to help him establish an auto- 
mobile dealership in Baltimore. We 
whose memories go back that far 
remember that the automobile busi- 
ness then was looked upon as a 
somewhat hazardous occupation. A. 
Stanley Zell must have had the 
same broad vision that the pioneer 
manufacturers had. He could see 
beyond the moment to the develop- 





we all of us now realize was in- 
evitable. 


rowed “a few thousands” had an 
agency for a car, but no place to 
put it. After long search he finally 


located an empty church and made 
this his headquarters. This was 


offices were hard to find. 





A. STANLEY 


ZELL 


who bcorrowed Mr. Zell’s thousands 
| still had them. He just couldn’t 
lpay the note, and this actually 
/forced A. Stanley Zell to enter 
| actively 
ness. 
was just trying to get his money 


| back, but actually he was embark- 


ing on his real life work. 

Mr. Zell became secretary and 
treasurer of the company which 
owed him money in 1903 and very 
shortly he found that he liked the 
automotive business, and he still 
does. His partner in this first ven- 
ture was Howard W. Gill. Over the 


| period of thirty years that he has | 


been a dealer, Mr. Zell has handled 
the Stanley Steamer, Marion, Air 
Cooled, Ford. Thomas Flyer, Buick, | 
Stevens-Duryea, Thomas - Detroit, 
Hupmobile. Peerless (for seventeen | 
years), Chalmers (for fifteen years), 
Hudson, back in 1909 and again in 
1933; the Lincoln and Packard, 
which he has distributed for ten | 
and a half years. 
The Zell Motor Car Company was 
formed in 1908, and its first head- 
quarters was in a converted stable. 
The company now owns and oper- 
ates three separate buildings, with 
a combined floor space of 100,000 
square feet. In the year 1929 the 
company did a business of $2,000,- 
000. The territory under the dealer- 
ship includes the. state of Mary- 
land, parts of Virginia and West 
Virginia. 

If any one can claim a complete 
picture of the automobile retailing 
business from the beginning to the 
present time, it seems to us that 
Arthur Stanley Zell is the man. 


| COMING EVENTS | 


APRIL 
12-27—Milan, Italy. International 





Auto- 





demand. Most of them set the day’s schedule by the orders 
received on the previous day. The margin between pro- 
duction and sales is going to be smaller than we ever have 
seen it before. 

Heaven forbid that we should be too hasty in sensing 
improvement, but certainly there are a number of signs 
in evidence now that would be expected to accompany 
reyiyal. Our attitude should be one of cautious, but con- 

structive optimism. 


mobile and Nautical Show. 
21-21—Cleveland, 0. National Petroleum 
Association, meeting. 

MAY 


2- 5—Washington, D. C. United States 
Chamber of Commerce, meeting. 

17-18—Tulsa, Okla. American Petroleum 
soeeate, mid-year meeting, Mayo 
ote). 


JUNE 
16-17—Louisville, Ky. American Automo- 
bile Association, convention. 


18-July 3—Bordeaux, France. Seventh Au- 


tomobile, Nautical and Aeronautica) 
Show, 


ment of motor transportation that | 


At any rate, this friend who bor- | 


just after the Baltimore fire, and | 


The weeks passed and the friend | 


into the automobile busi- | 
He thought at first that he} 


| appeal are provided. 
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‘In and About the Plants 


By Chris Sinsabaugh 
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(Continued from Page 1) 


doubled along with the introduction of the new stuff and that it is but 
| the start of a tremendous drive to bring home the bacon... Although 
no plans have been announced as yet, I’m told that the new Plymouth 
is going to be backed by a most aggressive merchandising campaign and 
that factory-dealer meetings are being held in various parts of the 


country. 
De Soto 


While the factory is not specific as to results so far in April, there 
is no discounting the enthusiasm over the outlook at the plant. 5 
Retail sales reports show the stuff is moving fast and Roy Peed, sales 
manager, advises that there is a definite upward retail trend. Used 
car stocks in the hands of dealers are the lowest in years, I’m told, and 
in the way of new car sales, I gather that since the recent bank holiday 
many De Soto dealers report they are exceeding their 1932 high sales. 


Pontiac 


It looks as if Pontiac will exceed 7,000 in the way of April produc- 

tion, which is in excess of the original projection as to the possibilities 
of the month. Orders already in hand—and this is only the middle 
of the month—are within a third of the estimate mentioned above and 
there’s still a fortnight to go ... The first ten day period of April— 
exact figures are not available as this is written—shows that Sales 
| Manager R. K. White is not asleep at the switch. As has been said 
before, the first ten days are the hardest, and so it is proving now. 
But there is every reason to believe that April is going to show results 
that will make good the optimism of the sales department. . White 
attributes the unusual results in the final ten days of March to the sales 
tax in Illinois. That law went into effect the first of April and in 
consequence the Chicago zone showed a remarkable upturn. Every 
| prospect seemed anxious to get under the wire before the 3 per cent, 
tax went into effect, and as a result the sales curve jumped up. . 
Worthy of note is the fact that for the first three months Wayne County, 
Mich., registrations for the first quarter totaled 539 as against 304 in 
the same period last year. And they say Wayne County is really a 
ateacg barometer. As Wayne County goes so goes the rest of the 
country. 





. 





Graham-Paige 


Retail deliveries for the week ended April 8 were the largest for 
the year, rocketing to a 60 per cent. increase over the previous week, 
. .. Because of the business upswing and indications that it will continue, 
the production schedule has been increased considerably for the remainder 
of April . .. Chicago and New York showed the largest gain in the week 
mentioned, with reports almost as good from the Philadelphia and Pitts- 
burgh districts and California. This is the fourth consecutive week to 
| showed a pronounced upswing in retail deliveries . . . Field reports are 
| bearing out the earlier conviction that the banking holiday would tend 
| to postpone rather than ruin the peak buying season which ordinarily 
| begins the latter part of April . . . Two of the company’s leading execu- 

tives have returned to the plant—F. R. Valpey, vice-president, from the 
Pacific Coast, and C. W. Matheson, general sales manager, wh) has been 
| in Texas ... Robert C. Graham, vice-president, has returned to the East 
where he has béen actively engaged in sales work since the first of the 
year. His trip this time will take him to New England points. 


Chevrolet 


As this is written, full returns on the first ten-day period of April 
have not been received, but there is every reason to believe that they 
| Will show that Chevrolet has been keeping up the fast pace shown in 
March. Production is running far in excess of last month and it is 
expected that the final count will show an increase of from 15,000 to 
20,000 over March, which returned 38,000 . . . The company has started 
the installation of its Chicago World’s Fair exhibit under the direction 
of E. L. Wright, who at one time was manager of the assembly line at 
the Janesville, Wis., plant, which was recently closed. His selection is 
justified by the fact that the main feature of the Chevrolet display at 
| Chicago will be the assembly line. 


New Note in Commercial : 
Truck Colors 


By HOWARD KETCHAM, 
. Director Duco Color Advisory Service. 


The delivery trucks of 1933 vint- Just why so many refrigerator truck 
age are resplendent in colors that | Operators persist in overlooking the 
are best associated with the class of | ™4™Y advantages of aluminum Duco 


trade and the type of commodity as a trade asset is difficult to com- 


; prehend. It is a clean, serviceable, 
they serve. Color used in this fash- | distinctive finish and one that pos- 
ion meets a dual requirement. Both 


| sesses an important intrinsic ad- 
advertising distinction and aesthetic | vantage. This material, used on @ 
refrigerator car exterior, will pre- 
serve the contents of the car at 
several degrees cooler temperature 
than will regular colors. This is due 
to the fact that aluminum does not 
conduct heat readily. 
No high-grade specialty shop 
operator would dream of finishing 


the exterior of his shop in the bright 
red or green colorings that have 
become symbolic of low-price 
grocery emporiums. Very seldom, 
these days, do we see the delivery 
units of the aristocratic shops be- 
decked in garish colorings suitable 
for a show boat. Color is no longer 
selected by any hit or miss routine, 
The symbolism of color as well as 
its aesthetic appeal is duly consid- 
ered when the embellishment of the 
delivery car is undertaken. 

Blue and purple blue, denoting 
quality, distinction and pomp, have 


' (Continued on Page 7) 


The idea is by no means new. The 
country’s foremost package designer | 
has been decorating coffee contain- 
ers in variations of yellow-red for 
some years. He points out that val- 
ues of this hue best resemble coffee 
in appearance. Ice cream parcels 
are now resplendent in appropriate 
party colors. 

In this way color has been drawn 
upon to serve an _ interpretative 
function. The success met by the 
application of this sound merchan- 
dising idea has apparently appealed 
to truck fleet operators, to judge 
from recent color releases. Gasoline 
companies have colored their trucks 
in reds and oranges, indicative of 
the color of flame associated with 
gasoline. Milk and ice cream con- 
veyances are colored in similarly ap- 
propriate fashion. Florists have 
long appropriated purple, rose and 
delicate ‘green | colorings, because 
they are symbolic of their tfade. 
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PALMER DISCUSSES FACTORS 
THAT AFFECT MACHINABILITY 


By F. R. PALMER, 
Assistant to the President, the Carpenter Steel Company. 
(Condensed from a paper in Metal Progress) 

There are at least six separate and distinct factors 
which may influence the machinability of steel. Theoreti- 
cally, each can be met in two ways—either by changing the 
machining practice to suit the material or by changing the 
material to suit the existing machining practice. 

Indentation hardness is a relative” 
term. Dead-soft-annealed high- 
speed steel (Brinell about 220) is 
much harder than dead-soft-an- 


a gummy machining operation be- 
cause the chips are reluctant to 
leave the metal. Cast iron and brass 
are very soft, compared to steel, 


nealed carbon tool steel (Brineli | Yet ye — oe they 
eed, es ar »,|are not stringy and tough. Even 
about 160), which, in turn, is much the softest mild steel machines 


harder than annealed mild steel 
(Brinell about 90), and even this is 
harder than soft brass (Brinell 
about 55). A Brinell hardness of 
300 is frequently regarded as the 
top limit for commercial machining. 

Increasing the indentation hard- 
ness interferes with machining in 
three ways: 

1. It increases abrasion 
cutting edge of the tool. 

2. It generates more heat, tending 
to soften the tool. 

3. It increases tool pressures and 
the power necessary for machining. | 

Several corrections may be made 
at the machine to counteract greater 
Brinell hardness: 

1. Reduce the speed. 

2. If possible, increase the depth 
of cut to compensate for lost speed. 

3. Grind the tools with blunter 
cutting edges—less rake and clear- 


freely and easily if it is embrittled 
by a suitable addition of phosphorus 
and sulphur. 

Toughness is a factor in ma- 
chinability because it interferes 
with the separation of the chip 
from the piece. A tough meta] tends 
to stretch and tear off instead of 
breaking or crumbling off. Increas- 
ing toughness causes one or more 
|of the following: A poor finish on 
the job, a tendency for burrs to 
form on delicate corners, greater 
heat on the extreme edge of the tool, 
and the presence of long, stringy 
chips that foul the machine. 

Four corrections can ordinarily be 
|made at the machine: 


on the 


with more clearance and 
“pare” the metal off the block. 

2. Use chip breakers or lip grooves 
to break or curl the chips. 

3. Use plenty of coolant. 


ance. | 4. Use fine cuts and feeds for 
4. Cool the tool with a cutting | finishing. 
compound. Possible corrections to be made in 


|} the material are listed below, with 
the warning that the last-mentioned 
corrective is permanent, whereas the 
| others can be changed by subsequent 
heat treatment. 


Correction in the maiterial: 

1. Anneal it to a softer condition, 
if possible and permissible. 

It is the writer’s belief that a steel 
cannot be too soft for easy ma- 
ehining. True, machining difficul- 1. Do not anneal so soft—greater 
ties frequently attend excessive soft- |indentation hardness usually de- 
ness, but the trouble is a _ result | creases the toughness. 
rather of a toughness which usually 2. Procure the material 
accompanies soft metal and causes | cold- drawn finish. - This 





with a 
increases 





Weatherproo} Bottler’s Body 





THE HEIL COMPANY, Milwaukee, is offering a weatherproof type 


of body designed for delivery of bottled goods. The unit shown here- 
with has a capacity of sixty-three cases of twenty-four 12-ounce 
bottles. It is eight compartments long and three compartments high. 
Each compartment will carry three cases. The three compartments 
over the fenders may be used for dry icing if desired. The body is 11 
feet 2 inches long, 5 feet 10 inches wide and the height is 46% inches. 
The four doors on the right hand side of the truck give easy access 
to all compartments. The body weighs 1,700 pounds, interior is fully 
insulated and bottled goods are protected against weather so that they 
will loose none of their attractiveness in delivery. The units illustrated 
herewith are mounted on the International Harvster chassis 


1. Grind the tool sharp—that is, | 
rake—to | 





the hardness but decreases the 
toughness. 

3. Produce a brittle miscrostruc- 
ture. 

4. Add some embrittling agent to 
the composition of the metal. 

Microstructure, which is still an- 
other factor entering into machin- 
ability, may be varied by manipula- 
tion in manufacturing the steel or 
its subsequent heat-treatment. 

Certain high-alloy steels, rich in 
carbon, deposit some of their carbide 
at the moment the steel freezes in 
the ingot. This carbide cannot be 
dissolved or diffused by any method 
of heat treatment, and continues to 
exist as so much hard, gritty abra- 
sive embedded throughout the steel. 
The steel maker, by proper casting, 
forging and rolling mill practice, is 
only able to break up these carbides 
into fine particles, uniformly dis- 
tributed throughout the bar. High- 
speed steel, high-carbon, high- 
chromium tool steel and most stain- 
less steels containing over about 0.70 
per cent. carbon are good examples. 

These hard carbides serve a useful 
purpose by increasing the wear-re- 
Sistance of the finished part, but in 
the meantime they definitely inter- 


ties. Their effect on machining is 
of an abrasive character. Further- 
more, they increase the apparent 
hardness of the metal by acting as 
“keys” to resist indenting, forming 
operations, or the removal of chips. 

Several corrections may be made 
at the machine, as 
|under indentation hardness. 

In addition one should use the | 
hardest and most wear-resisting 
| cutting tool that can be had. 

Hardening by Cold Work— 
metals, when plastically 





with, 
| rapidly, it 
{improve its machinability, 
| above under “correctives for tough- 
jness.” The following paragraphs, 
however, are designed especially to 
; apply to steels having an austenitic 
|structure. These work-harden very 
| rapidly—that is, a :mall amount of 
cold work produces a disproportion- 
ate increase in hardness. In such 
steels the machining operation in-| 
| terferes with its own progress. 
When a cutting tool plows off a 
| chip, it necessarily smears and work- 
hardens the machined surface; the 
next cut over that surface must re- 
move the metal hardened by cold 
work. This action is particularly 
noticeable in milling or drilling 
where cuts follow each other in 
rapid succession. It may even be | 
| assumed that the metal immediately | 
in front of the tool’s cutting edge is | 
compressed and therefore hardened | 
just before it is separated from the 
piece. Furthermore, the chips are | 
| greatly hardened and exert a corre- 
| spondingly greater pressure, and the 
added friction is responsible for| 
| more heat on the nose of the tool. 
| Corrections to be made at the ma- 
| chine to mitigate this effect are: 

1. Decrease the speed materially. 
| 2. Never let the tool—especially a 
|drill—stop feeding and glaze the cut. 

3. Use sharp rather than blunt 
cutting angles on the tools. 
| As to corrections in the material: 
| Little can be done with an austen- 
itic steel to modify or avoid its 
| work hardening nature. Such steels 
are almost invariably tough and | | 
some of them also have highly frac- | 





can be improved by slight modifi- 


Nothing much was heard of fric- 
tional properties prior to the ad- 
vent of the high-chromium, corro- | 
sion-resisting steels, but it is now 
|recognized as a variable to be dis- 
tinguished from those already de- 
scribed. The problem involved is 
exactly the same as trying to let go | 
of a small piece of adhesive tape. 

In machining, after the chip has 
been separated from the piece, it is 
supposed to slide back over the lip 
of the tool, clear itself, and get out 
of the way. Sometimes it does not 
do it; a portion of the chip adheres 
to the lip of the tool and refuses to 
be dislodged. The machinist calls 
this a bug. After the cutting edge 
is all stuck up with bugs, it cannot 


(Continued on Page 7) 





fere with its free machining proper- | 


listed above | 


All | 
deformed | 
|cold, acquire added harshness and | 
|lose a certain degree of toughness. | 
|If a steel is not too tough to start} 
and does not work-harden too! 
may be cold-worked to| 
as noted} 


tional characteristics—both of which | 


cations in the analysis of the steel. | 


| 





| 


Capable of producing 120 finished 
castings in eight hours, a foundry | 
set-up at the Cleveland works of 
the Westinghouse Electric 


| factors. 


a continuous conveyor in the form 
of an oval, an automatic molding 





machine, a pneumatic vibrator, and | 
;}conveyors and equipment for con- 
| ditioning the sand. 

| Twenty-five aluminum flasks | 
travel through the molding and 
| casting cycles on 

conveyor. The flasks are 28 inches 


wide, 43 inches long and have a 
6 inch cope and 6 inch drag. They 
are used for meking aluminum and 
iron castings. 


The molding cycle includes the 
following operations: An empty 
to the molding 


flask is brought 


and | tern. 
Manufacturing Company is said to | over, 
have proved its worth many times/ tom board is then clamped in place 
on large, special orders where time| and the flask is again rolled over 
}and production schedules were vital | for 


| 


The set-up consists essentially of | then removed, 


this continuous |8ress along 








VIEW OF AUTOMATIC molding machine showing the molder in 
operation at the right and the vibrator shakeout for removing the 
castings at the left 





AUTOMATIC MOLDING machine and layout at the Cleveland 
Westinghouse Works 


The 
and 


;machine on the conveyor. 
machine separates the cope 
| drag and inserts a matchplate pat- 
The flask is closed, turned 
filled and tamped. The bot- 


filling 
The 


and tampering the 
matchplate pattern is 
the flask closed and 
the mold continues along the con- 


cope. 


veyor. All these operations are 
|}performed by the molding ma- 
| chine, their sequence only being 


| directe d by the operator. 

Two men pour molds as they pro- 
their route. Having 
|cooled sufficiently before arriving at 


| the shakeout platform, a pneumatic 


PROTEST 30 HOUR BILL 


Page 1) 
belong to the government. He de- 
clored that the bill is objectionable 


(Continued from 


G. Shidle, 


because it would set up what would | 


be equivalent to tariff barriers be- 
tween the states and place the man- 
|ufacturer who engages only in in- 
trastate commerce in a more favor- 


lable situation than the manufac- 
turer who engages in interstate 
commerce. 


PARTS SHIPMENTS BY AIR 


Denver, Col., April 17.—Shipments 
|of automobile and motor truck ac- 
|cessories and engine parts are on 
the constant increase, not only in 
volume but in weight average, by 
both air express and air-and-rail 
express. One of the largest single 
shipments to reach the city by air 
express weighed 155 pounds. 

It consisted of engine parts from 
the Cummins Engine Company, Co- 
lumbus, Ind., and was dispatched in 
Railway Express Agency air service 
to the Colorado-White Indian Truck 
Company, Denver. 





‘of the important 


vibrator shakes out the casting and 
removes the molding sand from the 


flask. The sand falls through a 
grate upon a belt conveyor and 
travels back to the conditioner for 
use again. 


TOLEDO PLANT OWERS FAULKNER AND SHIDLE 


WILL ADDRESS S. A. E. 


(Continued from Page 1) 


executive editor of the 
S. A. E. Journal. 

Although Mr. Faulkner in his of- 
ficial capacity is a sales executive of 
national reputation, 


relation between 


his recognition 


{engineering and selling enables him 


ition from 


' picture, 
economic activity and his oppor- 
jtunity for gaining greater prestige 





to discuss the current business situa- 
a broad and interesting 
viewpoint. 

Mr. Shidle has selected as his 
subject, “The Automotive Engineer 
Looks To The Future.” The dis- 


|cussion will stress the place of the 


engineer in the changing economic 
his participation in wider 


for himself during the present de- 
pressed conditions. He will also 
outline certain technical challenges 


| with which the engineer is faced at 


the present time. 
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Auburn 8-101 Ste $| K-S Ele | Cha USL | Ste Cas | Dev | LOF — | Kla Yes |C $|— $ ${| Del | 2 | No MW Wo 
Auburn 8-105 Ste $| K-S Ele | Cha USL | Ste Cas | Dev | LOF — | Kla Yes | Yes $i— $ And | Del | 2 | No MW Wo 
Aubarn 12-161 Ste Borg | K-S Ele | Cha USL | Ste Cas | Dev | LOF — | Kla Yes | Yes $i— $ $ | Hou 2 | Aut MW Wo 
Auburn 12-165 Ste Borg | K-S Ele | Cha USL | Ste Cas.| Dev | LOF — | Kila Yes | Yes $j— $ And | Hou 2 | Aut MW Wo 
Austin | NE $iK-S Aut-Li Cha USL | $ s$i— |$ — | EA- No | No $|— | No $| Own] 1 |No | — Di 
Buick 33-50 AC $| AC Oak | AC DR | AC Cas | Tern | LOF — | Kla-2 Yes | No 11 | Fish | Yes And $ | Del 1 | Iner KH f 
Buick 33-60 AC $; AC Oak | AC DR | AC Cas | Tern | LOF —|Kla-2 Yes; No ff | Fish | Yes And | Del 2 | Iner KH i} 
Buick 33-80 AC $| AC Oak | AC DR | AC Cas | Tern | LOF — | Kla-2 Yes | No a9 | Fish | Yes And Del 2 | Iner KH f 
Buick 33-90 AC $ | AC Oak | AC DR | AC Cas | Tern | LOF — | Kla-2 Yes! No ff | Fish | Yes And | Del 2 |Iner | KH 1 
Cadillac V-8 AC Jag | AC DR | AC DR | AC Cas | Tern | LOF LOF | Kla —|— _ Fish | — And | Del 2 | Iner KH Wi 
Cadillac ¥-12 AC Jag | AC DR | AC DR | AC Cas | Tern | LOF LOF | Kla —|— — | Fish | — And | Del 2 | Iner KH Wi 
Cadillac V-16 AC Jag | AC DR | AC DR ' AC Cas | Tern | LOF LOF | Kla —j— — | Fish | — And | Del 2 | Iner KH wi 
Chevrolet Master 6 {| AC $ | AC DR | AC al dt LOF — | Kla ai. $ | Fish | Yes $| = | 1 | No KH wi 
Chevrolet Standard € | — —|— — | AC DR | — — | Tern | Yes $/— Yes | — — | Fish | — — | Del 1 | No = Wi 
Chrysler 6 AC $ | Mot-M DR /| AC Wil | Mot-M Yes | — | Pitts $ | Kla Yes|CS CS|— a — ; Del 1 | No MW Wi 
Chrysler Royal 8 AC $ | Mot-M DR} AC Wil | Mot-M Yes = Pitts $| Kla Yes|CS cs|— — And | Del 1 | No MW Wi 
Chrysler Imperial 8 AC $ | Mot-M DR/| AC Wil | Mot-M Yes | — Pitts $ | Kla Yes} CS cCS|— -- And | Del 2 | No MW Wi 
Chrysler Imp. Cust. 8 AC Wal/| Mot-M DR/| AC Wil | Mot-M Cas | — Pitts Yes | Kla Yes | $ $|— _ And | Hou | 2 |Man |MW Wi 
Continental Beacon AC $|K-S Aut-L | AC USL | Mot-M $i-— oe $ | Sche —|-— —|— — —|— — |— |— Wi 
Continental Flyer | AC $|K-S Aut-L | AC USL | Mot-M $|— oe $ | Sche = | on ow | an om on | owe a: ia ee Wi 
Continental Ace | Ste $ | Mot-M Aut-L| AC Nat | Mot-M $|— = $ | Sche —_—|— —_—|— -- — | Hou 2 | No _ Wi 
De Soto Six | AC $ | Mot-M DR /| AC Wil | Mot-M_ Cas | — | Pitts $| Kla-2 Yes | $ $|— ‘| Yes — | Del | 1 | No |MW Wo 
Dodge 6 AC $ | Mot-M DR| AC Wil | Mot-M Cas | — | Pitts $ | Kla Yes | — _ | — | Yes And | Del | 1 | No MW Wo 
Dodge 8 AC $ | Mot-M DR | AC Wil ; Mot-M_ Cas | — | Pitts $| Kla Yes | — —|— | Yes And | Del | 2 | No MW Wo 
Essex Terraplane 6 | Wal $ | Mot-M_ Ele | Cha Nat | K-S $ | Dura | Pitts $| EA Yes | No No| Own | Yes No | Mon| 2 | No MW Wi 
Essex Terraplane 8 | Wal $ | Mot-M_ Ele | Cha Nat | K-S $ | Dura | Pitts $| EA Yes | . $ | Own | Yes No | Mon | 2 | No MW Wi 
Ford 4 Model 46 Var $| K-S Hurd | Cha Own | $ $ | Own | ** — | Var Yes | $ —-|— | Yes No | Hou | 2 | Aut | Own Wi 
Ford V-8 Model 40 Var $|K-S Hurd | Cha Var |$ $ | Own | ** — | Var Yes | $ —|— | Yes No | Hou | 2 | Aut |} Own Wi 
Franklin Olympic 6 | Ste None | K-S Yale | Cha Wil | None Cas | Dura | LOF — | Kila Yes | No No|— | No No | Del | 2 | No |MW Wi 
Franklin 6 | NE Borg | K-S Yale | Cha Nat | None Cas | Dura | LOF LOF | Kla Yes | No No|— /|No No | Del | 2 | Man | MW Wo 
Franklin 12 | NE Borg | K-S Yale | Cha Wil | None Cas | Dura | LOF LOF | Kla Yes | No No|— /|No And | Del | 2 | Man MW Wo 
Graham Standard 6 AC $| K-s DR | Cha Wil | K-S $ | Dura | LOF — | Kla Yes | — —|$ |No —|Del | 1 | No | MW' f 
Graham Standard 8 AC $| K-S DR | Cha Wil ?K-S $ | Dura | LOF — | Kla Yes | — —|$ |No —|Del | 1 | No | Mw f 
Graham Custom 8 AC $|K-S DR | Cha Wil | K-S $ | Dura | LOF LOF | Kla Yes | — —{!$ |No — j|Del | 1 | No | MW q 
Hudson Super 6 | Ste $ | Mot-M_ Ele | Cha Ex | Mot-M $ | Dura | Pitts $| EA Yes | $ $ | Dole | Yes No | Mon| 2 | No MW Wi 
Hudson 8 | Ste $ | Mot-M_ Ele | Cha Ex | Mot-M $ | Dura | $ — | EA Yes | $ $ | Own | — No Gab | 2 | Man MW wi 
Hupmobile 321 Ste $ | Ste Ele | Cha Wil | Ste $ | Dev | Pitts$ $ | Spa —|No No|— | Yes None | Gab | 2 | Aut MW f 
Hupmobile 322 Ste $ | Ste Ele | Cha Wil | Ste None | Dev | Pitts $ | Spa —|No No|— | Yes None | Gab | 2 | Aut MW f 
Hupmobile 326 Ste $ | Ste Ele | Cha Wil | Ste Cas | Dev | Pitts Pitts | Spa —!|No No|— (| Yes B&S | Gab | 2 | Aut MW f 
La Salle V-8 | AC Jag | AC DR | AC DR | AC Cas | Tern | LOF LOF | Kila-2 —_—|— — | Fish | — And | Del | 2 | Iner | KH wi 
Lincoin V-12 Wal Wal | K-S Oak | Cha Ex | K-S Cuno | — ee ** | Spa-2 Yes | OwnYes| No | Yes And | Hou| 2 | Aut | KH SS 
Lincoln V-12 Wal Wal | K-S Oak | Cha Ex |K-S cCuno|— | ** ** | Spa-2 Yes | OwnYes|No | Yes And/|Hou/| 2 | Aut KH  S8ssS 
Marmon 16 | AC Jag | AC DR | Cha Ex | AC Cas | Tern | Pitts LOF | Spa-2. Yes | Yes —|— | No And | Hou | 2 | * |MW. Wi 
Nash 6 Ste $|K-S Aut-L | AC USL | K-S $ | Var | Pitts $ | Spa —-|-— —|— Yes Yes$ | Gab | 2 | Aut MW f 
Nash Standard 8 Ste $|K-sS Aut-L | AC USL | K-S $ | Var | Pitts $ | Spa —|— —_-|— Yes Yes$ | Gab | 2 | Aut MW f 
Nash Special 8 Ste $ | K-S Oak | AC USL | K-S $ | Var | Pitts $ | Spa —|cs —|j— Yes Yes $ | Del | 1 | Man MW f 
Nash Ad. Twin Ign. 8 Ste $ | K-S DR | AC USL | Ste $ | Var | Pitts $ | Spa —|cSs _ = Yes Yes$ | Del 2 | Man MW 1 
Nash Am. Twin Ign. 8 Ste Borg | K-S DR | AC Ex | Ste Cas | Var | Pitts $ | Spa —{|cs —j— Yes Yes$|Del | 2 |Man | MW f 
Oldsmobile 6 AC None | AC DR | AC DR | AC None | Tern | LOF —j|Kla-l Yes|No — | Fish | Yes And | Del 2 | No K-H St 
Oldsmobile 8 AC None AC DR | AC DR | AC None | Tern | LOF — | Kla-1 Yes | No —/ Fish | Yes And | Del 2 | No K-H st 
Paskard 8 NE 2 | Mot-M NE | AC Pre | K-S Cas — | LOF LOF | Spa Yes|— —|Own/| Yes Own/| Del | 2 |Man |MW Wi 
Packard Super 8 NE 2 Mot-M NE | AC Pre | K-S Cas — | LOF LOF | Spa Yes | — — | Own | Yes Own | Del 2 |Man {MW Wi 
Packard 12 | Wal —|Mot-M NE/| AC Pre | K-S Cas — | LOF LOF | Spa Yes|— —{|Own| Yes Own/ Del | 2 |Man |MW_ Wi 
Pierce-Arrow 836 | NE Borg | K-S Oak | Cha Wil | K-S Cas | Dura | Pitts Pitts | EA Yes | Yes —|— | Yes And | Del | 2 | No | KH Wo 
Pierce-Arrow 1236 | NE Borg | K-S Oak | Cha! Wil | K-S Cas | Dura | Pitts Pitts | EA Yes | Yes —j|— #/| Yes And | Del | 2 No KH Wi 
Pierce-Arrow 1242-7 | NE Borg | K-S Oak | Cha Wil | K-s Cas | Dura | Pitts Pitts | Kla Yes | Yes —j|— #/| Yes And | Del | 2 | Yes KH wi 
Plymouth 6 | AC — | Mot-M DR | AC Wil | — — | — | Pitts — | Kla Yes | — —|— | Yes — | Del | 1 | No | Bu wi 
Pontiac Straight 8 | AG None | AC DR | AC DR | AC None | Tern | LOF — | Kla Yes | No  —| Fish | Yes —|Del | 1 |No |KH Wi 
Reo Flying Cloud [—  No|K-s DR | Cha Wil | K-s Cas | — * —| Kla Yes|— —|— |No No | Del | 2 | No MW Wi 
Reo Royale |— No | K-S DR | Cha Wil | AC Cas | — | o° — | Kla Yes | — —|— | Yes And | Del | 2 | No MW Wi 
Rockne Six Model 10 | Ste — |K-S Aut-L | Cha Wil | K-8 — | Han | ** — | Spa- —|$ —|— | Yes And | Del | 1 | No | tT tt 
Studebaker 6 | Ste None | AC DR | Cha Wil | Ste None | Var | ** ** | Spa Yes |R —|— | Yes And | Hou | 2 | Aut Bu ss 
Studebaker Com. 8 | Ste None | AC DR | Cha Wil | Ste None | Var | ** ** | Spa Yes |R —|— | Yes And | Hou | 2 | Aut Bu ss 
Studebaker President8 | Ste Borg | AC DR | Cha Wil | Ste Var | Var | ** ** | Spa Yes |R —_-|— | Yes And | Hou 2 | Aut Bu ss 
Studebaker Spd. Pres.8 | Ste Borg | AC DR | Cha Wil | Ste Var | Var | ** ** | Spa Yes |S —|— | Yes And | Hou 2 | Aut Bu ss 
Stutz LAA ~~ | Ste Wal | Ste DR | Cha Pre | Mot-M Cas | Tern | Pitts Pitts | Kla —|/—- -I- [— $|Gab | 2 | Aut [MW Wo 
Stutz SV-16 | Ste Borg | Ste Oak | Cha Pre | Ste , — | Tern | Pitts Pitts | Kla —_|— —-|— _ $|Gab | 2 | Aut |MW Wo 
Stutz DV-32 | Ste Borg | Ste Oak | Cha Pre | Ste — | Tern | Pitts Pitts | Kla —|— —|— -- $| Gab | 2 | Aut |MW Wo 
Willys 77 | NE $ | Mot-M Aut-Lj Cha USL | $ — | Var /|$ — | Sch —|No No|— | No $|Mon| 1 |No  |KH Di 
Willys 99 | NE — | Mot-M Aut-L} Cha USL | Mot-M No| Var | LOF — | Sch —|No No|— | Yes $|— |— | No | KH Di 





KEY TO SYMBOLS AND 
ABBREVIATIONS 


Speedometer—Ste, Stewart-Warner Corp.; 
NE, Delco Appliance Corp.; AC, Cc 
Spark Piug Company; Wal, Waltham 
Watch Company; Var, various makes. 

Clock—Borg, G. W. Borg Corp.; Jag, Jager 
Watch Company; Wal, Waltham Watch 
Company. 

Fuel Gauge—K-S, King-Seeley Corp.; AC, 
AC fpark Plug Company; Mot-M, Moto 
Meter Gauge and Equipment Corp.; Ste, 
Stewart-Warner Corp. 

Lock—Ele, Electrolock-Mitchell 
Company; Aut-L, Electric Auto-Lite 
Corp.; Oak, Oakes Products Corp.; DR, 
Delco Remy Corp.: Hurd, Hurd Lock 
Company; Yale, Yale & Towne Mfg. 
Company; NE, Delco Appliance Corp. 

Spark Plugs—Cha, Champion Spark Plug 
Company; AC, AC Spark Plug Company. 

Battery—USL, USL Battery Corp.; DR, 
Delco Remy Corp.; Wil, Willard Storage 
Battery Company; Nat, National Lead 
Battery Company; Var, various makes; 
Ex, Electric Storage Battery Company; 
Pre, Prest-O-Lite Company. 

Heat Indicator—Ste, tewart Warner 
Corp.; AC, AC Spark Plug Company; 
Mot-M, Moto Meter Gauge and Equip- 
ment Corp.; K-S, King-Seeley Corp. 

Cigar Lighter—Cas, Casco Products Corp.; 
Var, various makes; Cuno, Cuno Engi- 


Specialty 


Co. 
Make—Dev, 


neering 


Hardware Deveraux-Keeler 


Brass Company; Tern, Ternstedt Mfg. 
Company; Dura, Dura Products Mfg 
Company; Var, various makes; Han, 
Hancock. 


Non-Shatterable Glass— 
Windshields — LOF, Libbey-Owens-Ford; 
Pitts, Pittsburgh Plate Glass Corp. 


**Using both Libby-Oweris-Ford and 


Pittsburgh. 
Horns—Kla, Klaxon, Delco Remy Corp.; 
EA, EA _ Laboratories; Sch, Schwarze 


Electric Company; Spa, Sparton, Sparks 

Withington; Var, various makes. 
Ventilating Systems—Fish, Fisher Body 

Corp.; Dole, Dole Valve Company. 
Spring Cevers—And, Andersen Mfg. Com- 
pany; B&s, Briggs & Stratton. 


Shock Abserbers—Del, Delco Products 
Corp.; Hou, Houde Engineering Corp.; 
Mon, Monroe Auto Equipment Company; 
Gab, Gabriel Company. 

Ride Control—Aut, Automatic: 


Iner, In- 


ertia; Man, Manual; ‘*Marmon 16, 
manual rear, automatic front. 
Wheels—MW, Motor Wheel Corp.; K-H, 


Kelsey-Hayes Wheel Corp.; Day, Dayton 
Wire Wheel Corp.; Bu, Budd Wheel Com- 
pany; Wo, Wood; Wi, Wire; SS, Steel 
Spoke Artillery; St, Steel Spoke; Di, 
Disc. *tRockne equipped with Kelsey- 
Hayes wire. Budd steel spoke optiona! 
at extra cost. 

Symbols—C, coupe; CS, convertible sedan; 
$, extra equipment at additional cost; 
R, Regal models only: 8S, State models 
only; *Wire or wood wheels optional; 
{{ Built-in trunk is standard on 5-pass. 
Victoria coupes on 50, 60 and 80 series 
and Club sedan on the 90 series. 


CANADIAN ROADS TO 
OPERATE TRUCKS 


Ottawa, April 17.—Canadian Paci- 
fic Railway and Canadian National 
Railways are planning to operate a 
trucking service in Ontario to meet 
motor competition, Dr. R. J. Manion, 
minister of railways and canals, said 
in the House of Commons, They 
are organizing, he said, a system of 
collection and delivery by motor 
truck at either end of routes be- 
tween Toronto and Sarnia and 
Windsor. The railways have made 


arrangements with trucking com- 
panies to do this werk for them, 


FINANCIAL NEWS 


FISK RUBBER 

Springfield, Mass., April 17.—The 
committee constituted by the plan 
and agreement dated August 29, 
1932, for the Fisk Rubber Company, 
of which Orrin G. Wood is chair- 
man and Thomas F. Troxell is sec- 
retary, is calling for payment on 
May 1, 1933, in one installment, of 
the balance payable on subscription 
receipts, it was announced yesterday. 

The amount of the final install- 
ment is $1.25 for each share of com- 
mon stock of the new company for 
which the holder of the subscription 
receipt subscribed. The installment 
is payable in New York funds to 
Central Hanover Bank and Trust 
Company, depositary under the plan. 





GRAHAM-PAIGE 


Detroit, April 17.—Report of 
Graham-Paige Motors Corporation 
and subsidiaries for year ended 
December 31, 1932, certified by in- 
dependent auditors, shows net loss 
of $2,810,852 after taxes, charges, 
depreciation, etc., comparing with 
net loss of $4,735,926 in 1931. 

Current assets of Graham-Paige 
Motors Corporation and subsidiaries 
as Of December 31, 1932, including 
$510,004 cash, totaled $2,163,485 and 





current liabilities, excluding deben- 


tures and gold notes maturing 
August, 1933, were $1,297,088, com- 
paring with cash of $1,482,403, cur- 
rent assets of $4,646,641 and cur- 
rent liabilities of $2,619,068 as of end 
of previous year. 





GAS PRICES 

New York, April 17.—The weighted 
average f. o. b. refinery price of 
United States motor gasoline in 
twelve refinery districts of the 
United States on April 8 was 4.44 
cents a gallon, an increase of 9 per 
cent. from the 4.40 cents a week be- 
fore, but lower by 23.8 per cent. from 
the 5.83 cents of April 9, 1932, ac- 
cording to the research department 
of J. Edward Jones. 





RUBBER STOCKS 


New York, April 17.—Stocks of 
rubber dealers in the Far East to- 
taled 30,855 tons at the end of 
March, compared with 28,622 tons at 
the close of Febrieary and 47,557 
tons at the close of March, 1932, ac- 
cording to the Rubber Exchange of 
New York. Rubber awaiting ship- 
ment at hgrbor points totaled 3,234 
tons, 


JOHNS-MANVILLE 


New York, April 17—The Johns- 
Manville Corporation reports a con- 
solidated net loss for the first quar- 











ter of 1933 of $953,799 after all 
charges. This compared with a net 
loss of $912,607 for the first three 
months of 1932. Sales for the 1933 
period were $3,307,805, against $4,- 
604,192 for the first quarter of 1932. 
The company reduced its costs from 
$5,046,994 to $3,816,498. Charges for 
depreciation and depletion were ap- 
proximately constant at $445,106. 


BOHN ALUMINUM AND BRASS 


Detroit, April 17—Bohn Alumi- 
num and Brass Corporation reports 
for quarter ended March 31, 1933, 
net profit of $100,602 after deprecia- 
tion, taxes, etc., equivalent to 28 
cents a share on 352,418 no par 
shares of capital stock. This com- 
pares with net loss of $73,201 in cor- 
responding quarter of 1932. 


A, O. SMITH 


Milwaukee, April 17.—A. O. Smiti 
reports for six months to January 
31 net loss of $1,716,936, compared 
with net loss of $2,872,827 for the 
six months ended January 31, 1932, 
Loss was $315,689, before provision 
for depreciation and interest on the 
ten-year first mortgage 642 per cent. 
gold bonds, against $1,300,317. Cur- 
rent assets as of January 31 are 
shown on the balance sheet at 
$9,867,735, compared with current 
liabilities of $515,250. Total assets 
amounted to $27,409,455. Earned 
surplus was $18,387,536. 





















PALMER DISCUSSES FACTORS 
THAT AFFECT MACHINABILITY) same erion 11932 
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function properly—particularly on 
delicate cutting—and both the speed 
and the finish usually suffer. 

Of course, all steels have some 
frictional properties in the above 
sense, but the high-chromium stain- 
less steels seem to possess them to 
an unusual degree. Tooling which 
will cut freely on almost any other 
kind of steel will choke up on stain- 
less steel and literally mangle the 
job. 

Corrections at the machine: 

1. Other things being equal, bugs 
form most quickly under high chip 
pressures and high temperatures— 
reducing the cutting speed is there- 
fore a big help. 

2. Grind tools with a steep top 
rake, which helps to skid the chips 
off. 

3. Stone out the grinding marks 
on the cutting edge, as chips slide 
best on a smooth surface. 

Corrections in the material: 

1. Heat treat the steel to the 
highest hardness that can be eco- 
nomically cut. 

2. A fundamental correction can 
be made in the analysis by adding 
some sulphur or selenium—the latter 
will completely overcome the dif- 
ficulty. 


HOSTILE MOTOR BILLS 


KILLED IN MANY STATES 


New York, April 17.—The National 
Automobile Chamber of Commerce 
today issued a bulletin setting forth 
the legislative activities affecting 
the automotive industry which have 
taken place in the legislatures of 
the various states this year. An- 
other bulletin, which appears else- 
where in these columns, tells of the 
defeat of hostile legislation in the 
New York Legislature, which has 
now adjourned, 

The bulletin to members follows: 

“Complete reports from thirteen 
of the sixteen states where Legisla- 
tures have adjourned indicate that 
so far most of the drastic bills af- 
fecting motor transportation have 
failed of enactment, but many such 
measures are still pending in im- 
portant industrial states, such as 
Pennsylvania, New Jersey, Ohio, Il- 
linois and in the New England 
states. 

“The states which have already 
adjourned are devoted largely to 


agriculture. They are: Arizona, 
Arkansas, Idaho, Indiana, Kansas, 
Montana, New Mexico, Georgia, 


Oregon, South Dakota, Utah, Ver- 
mont, Washington, Wyoming, West 
Virginia and North Dakota. 

“In the forty-three state legisla- 
tures in session this year, over 5,000 
motor vehicle bills have been intro- 
duced. Twenty-seven Legislatures 
are still in session. The Florida 
Legislature will convene on April 4. 

“The proposed 1 cent gasoline tax 
increase in New York is reported 
definitely abandoned and the 65 per 
cent. surtax on commercial motor 


ee 


for repeal. The legislature is to ad- 
journ April 7. 

“From the thirteen states where 
complete information is available 
reports show that approximately 
1,000 bills of interest to the automo- 
tive industry were introduced. 

“Among these bills were measures 
providing for increased regulation 
of “for hire” trucks and _ buses, 
regulation of private trucks, in- 
creased registration fees and special 
taxes, increased gasoline taxes and 
diversion of the proceeds, and re- 
ductions of size and weight limita- 
tions. However, only a small pro- 
portion of such bills have been en- 
acted into laws. 

“Only one state has diverted gas- 
oline tax proceeds, four made some 
increases in bus and truck taxes, 
one in gasoline taxes, five reduced 
size allowances, although two of 
them increased the length for single 
units; weight restrictions were low- 
ered in three states and increased 
in one. 

“Of the 5,000 motor bills approxi- 
mately 250 dealt with the regula- 
tion of for-hire motor vehicles; 400 
affected registration fees and special 
taxes, other than gasoline taxes; 150 
pertained to motor vehicle sizes and 
weights; 150 related to some phase 
of gasoline taxation and the rest 
dealt with motor vehicle equipment, 
traffic rules and regulation, finan- 
cial responsibility and other sub- 
jects relating to the operation of 
motor vehicles. 

“Strong presentations are con- 
tinuing by the motor interests be- 
fore legislatures still in session.” 


ESSEX TERRAPLANE 
COMMERCIAL LINE 
AVAILABLE $440 UP 


(Continued from Page 1) 


other branches needing a good look- 
ing, agile, reliable delivery car that 
will reflect the prestige of the firm 
name inscribed on the large side 
panels. 

Another model in the line is a 
panel delivery having an extra- 
spacious body and a single folding 
seat in the driver’s compartment. 
This type generally appeals to 
bakers, cigar and cigarette whole- 
salers, newspapers, drug wholesalers, 


dealers in electrical appliances, 
florists, interior decorators, grocers, 
hotels, radio shops, printers, 


butchers and numerous other lines 
of business. 

Finally, there is the cab pickup 
express, low-hung for easy loading 
and unloading, with flareboard steel 
body, designed with particular re- 
gard for the delivery needs of hard- 
ware merchants, carpenters, plumb- 
ers, farmers, battery and general 
repair shops, grocers, hotels, print- 
ers, country clubs, nurserymen, etc. 

Load capacity of all three types is 
1,000 pounds. Wheelbase, 106 inches. 
Tires, 17x5.50. Factory list prices: 


vehicles, enacted in 1932, is slated | Cab pickup express, $440; panel de- 





prerers 
E 


___—-* livery, $530; sedan delivery, $545. 


ESSEX CAB pickup express 








ESSEX panel 





delivery unit 
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EARLY APRIL SALES 
IN CLEVELAND TOP 
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of April here is usually weaker than 
the last half. Dealers believe that 


the final two weeks of the month are | 


ward trend in buying, and if this 


is so it will be hailed as a definite | 


sign of emergence from the long de- 
pression. 


RUBBER STOCKS DROP 
16.6% TO 18,047 TONS 


(Continued from Page 1) 


over February, but 34.2 per cent. be- 
low March, 1932. 

This association estimates total 
demestic stock of crude rubber on 
hand March 31 at 390,135 long tons, 
which compares with February 28 
stocks of 381,794 long tons (revised). 
March stocks show an increase of 
2.2 per cent., as compared with 
February of this year, and 16.6 per 
cent. above the stocks of March 31, 
1932. 

The participants in the statistical 
compilation report 29,531 long tons 
of crude rubber afloat for the United 
States ports on March 31, compared 
with 32,898 long tons afloat on Feb- 
ruary 28 this year, and 44,190 long 
tons afloat on March 31, 1932. 

March reclaimed rubber consump- 
tion is estimated to be 3,454 long 
tons, production 3,847 long tons, 
stocks on hand March 31, 15,496 long 
tons. 


Truck 


(Continued from Page 3) 
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New Note in Commercial 


Colors 


Department stores, florists, etc., 


become favorites with this type of | USUally paint their trucks more in 


trade. Blues from low to middle 


value, of maximum chroma strength, 


ec | With lettering in silver, are quite 
going to show a very definite up- | 


smart and desirable in this connec- 
tion. Purple blue at two value and 
seven chroma, decorated with yel- 
low at a high value and weak 
chroma (ivory and cream) is an- 
other worthwhile option. 

Some interesting and practical 
applications of colors are indicated 
by J. J. St. Croix, body engineer of 
General Motors Truck Company. 
He states that there is a more or 
less marked tendency now in ex- 
istence to select colors which are 
indicative of the produce carried. 
He points out the following facts 
concerning certain classifications of 
trucks from the standpoint of in- 
dustries: 

Ice cream and dairy trucks are 
often in light cream colors, very 
pale yellows, white and light sand 
shades, usually trimmed in vividly 
contrasting colors such as reds and 
bright greens. 

Moving and storage van prefer- 
ence seems to be for light colors, 
ivories, whites, reds and brilliant 
greens predominating. 

Bakeries and wholesale groceries 
do not seem to have a preference 
for any particular group of colors. 
One chain store has fire department 
red trucks, another olive drab with 
side body panels in varying shades 
of pale greens. One bakery com- 


SS SS of SS 


accordance with pleasure car prace- 


| tice. The better class of store seems 


to tend toward black, maroon, 


| Brewster green or Packard blue 
| equipment, 
|modestly in gold. 


usualy lettered very 

Public utility vehicles, with their 
trouble-shooting equipment, run 
toward very quiet, subdued colors, 
such as grays, dark blues and 
greens. There seem to be very few 
examples of trouble-shooting equip- 
ment of any kind being painted so 
as to be at all noticeable on the 
highway. 

With the advent of beer, color 
for brewery fleets is a prime consid- 
eration and the breweries seem to 
want very brilliant colors, reds, 
oranges and blue green blues pre- 
dominating. Quite a few companies 
have specified these for their trucks, 
EMPIRE STEEL REPORTS 

AUTOMOTIVE ORDERS 

Mansfield, O., April 17.—The plant 
of the Empire Steel Corporation 
here has experienced a steady in- 
crease in operations the past ten 
days, C. H. Henkel, president and 
receiver, has announced. Five hun- 
dred tons of sheet steel have been 
delivered to the Ford Motor Com- 
pany as a part of increased tonnage 
orders from that company. Approx- 
imately 1,000 men are employed in 
the south mill, operating at near 
capacity, and at three open-hearth 
furnaces. Plant officials report 


pany uses cream color and another | they expect to begin operations in 


yellow. 


the north plant soon. 

































AND MAKE 


Safety Glass in the windows 


priced sedans which do not have it as 
standard equipment throughout is 
about $16.50. The average dealer dis- 
count is about 25%. THAT MEANS 
ABOUT $4.00 MORE ON EVERY 
CAR WITH SAFETY GLASS IN ALL 
WINDOWS. If a dealer sells 125 cars 
. that’s $500 he is deliber- 
ately passing up if he does not sell Safety 
. and the 
best way to sell Safety Glass is to have 


in a year.. 


Glass when he sells a car.. 


ears on the floor, ready for delivery, 


equipped with Safety Glass all-around. 





YOURSELF 


Mn. average charge for L-O-F super 


of low 









EXTRA 


CAN GIVE YOUR 


more on each of 12 


monthly payments. 






PROFIT 


In Packard, Studebaker, Franklin, Reo Royale, Ford De Luxe Models, 
Cadillac, La Salle, Lincoln and Buick 80 and 90, L-O-F super Safety 
Glass is supplied in both windshields and windows at no extra charge. 


° . 
In Graham, Reo Flying Cloud, Willys, Ford Standard Models, Buick 50 
and 60, Chevrolet, Oldsmobile, Pontiac, Rockne, Auburn and Cord, L-O-F 


super Safety Glass is supplied in windshields at no extra charge, and can be 


provided in the windows at a new low price, without delaying delivery. 


LIBBEY-OWENS-FORD GLASS COMPANY, TOLEDO, OHIO 


LIBBEY: OWENS: FORD 


SAFETY GLASS 


eutaemheurente-. ae 


ee eee, 
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A GENERAL MOTORS 
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S a customer. 





How would Pontiac 


—the Economy Straight Eight look to you? 


ey oa oa ke 
Ce heie a: hate 


“Oh, Daddy! Whata beautiful big car. 
Is it ours?’’ 


THE CAR SHE IS LOOKING AT IS THE 4-DOOR SEDAN, $695, F.O.B. PONTIAC. SPECIAL EQUIPMENT EXTRA. EASY G.M.A.C. TERMS 


F you were a buyer instead of a seller, you 

know how Pontiac would strike you. A BIG 
Economy STRAIGHT 8—115-inch wheelbase, 
3265* pounds of weight—for $585 and up, f. o. b. 
Pontiac. And you’d be even more pleased when 
you learned that this fine, BIG, low-priced car is 
built by General Motors! That would be your 


safeguard of quality. 


Dealers won’t want to sell against that sort of 
competition this year. And you don’t have to! 
Somebody in your territory is going to sell Pontiacs 
—and if it isn’t you, it might as well be. 


You know—everybody knows—that what people 
want is a BIG car. Not just a “full size” car, but a BIG 
car. And they don’t want mechanical gadgets that 
make a car “seem like” an eight—they want a big 
Straight Eight! Up until this very moment that 
sort of car has been beyond the means of most 
people. But not any more! Because the new Pontiac 






VALUE e 


FISHER NO DRAFT VENTILATION 
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—a big Economy Straight 8 by General Motors— 
sells for only $585 and up, f. o. b. Pontiac. And it’s 
the only car of its size and weight for that price! 


Sell the car that people want to buy. It’s easier, 
and there’s more money in it. Put your efforts and 
money on a car with natural buying pull. Pontiac is 
going to change the motoring tastes of thousands 
and thousands of people this year. And with it, 
forward-looking dealers are going 
to find a better than average 
chance for profits. Write or wire 
for full information. Address: 
Pontiac, General Motors Build- 
ing, Detroit, Michigan. 


*Curb weight of the 4-door Sedan 


Ask any Pontiac 
dealer and he will tell 
you that the Pontiac 
Sales Agreement is 


in itself very fair and 
reasonable — and is 
administered with 
consideration and 
fairness. 





Through B. O. P. Sales Co. we can often arrange very attractive 
dual franchises with other General Motors cars. 


PONTIAC scsi? 





the economy 
STRAIGHT 
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